


Where Do We Go From Here:
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ROSETTA

1

The scientific man does not
aim at an immediate result.
He does not expect that his
advanced ideas will be
readily taken up. His work is
like that of the planter - for
the future.”

Nikola Tesla

Mechanical and Electrical Engineer



Objectives

Understand what we Collaborate on future

Explore where we’ve
been with innovation

are trying to accomplish
in the near term

ideas and paths to
success







Wnere weve
pDeen..
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Wnere were
going...



TRENCHLESS
TECHNOLOGY
CENTER.

LOUISIANA TECH UNIVERSITY.

Geopolymer concrete is mixed and sprayed using standard constriction equipment.

OUTSIDE THE BOX
MATERIALS

P9y CARBON
hbdd CURE.

®

POlymer—Betonrmn

A 15 bis D 400
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https://docs.google.com/file/d/170zr2pqrNwpB5X9rvN5kY0eF2nWBXIUv/preview



https://docs.google.com/file/d/1DbLIh4UDDhQW3tdK_wCadUqtd0sNDX_9/preview

Trends..
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What can you
do...



Having an Imprint
on the Future

e [remendous strength in our network

e How can we learn and grow from

each other
e How do we grow in the future

o Technology
o Marketing
o  Products

R



W
' Product

- Task Force

.
>
-
-~

4-6 Members (mostly sales, but production
needs a voice, t00)

AB Leader: Jamie and Aaron

Meet Quarterly (online)

Discuss trends, demands, improvements
o How do we build out our current products?
o What do we need to add?
o What's the next greatest thing?



Technology and
Marketing Task Force

4-6 Members (Sales and Marketing)
AB Leader: TBD
Meet Quarterly (online)

Discuss trends, demands, improvements
o How do we improve our tools currently?
o  What tools do we need to add?
o  What marketing pieces do we need?







Regional Meetings

e Producer Pairings
o By Region
o By Company Size
o By Product
EEEEEEEEsssssssmmm—— S this a good idea?

e Topics
o Production Wins and Pains

A\
o Sales Wins and Pains NS .
o Directions from the Task Forces Fed 9
W
Learn from each other N




Schedule

Day T Day 2 Day 3

Fly In AM Plant Tour Fly Out
Dinner and Social PM Rosetta/Regional
Learning



Rosetta Regions

[l Coanada

[l southeast Region
[ Northeast Region
[] Midwest Region

[[] West Region




ROSETIA

Connect 9

L earn @8
Grow im




Thank You Sponsors!

&krete  CHRYSO ,,§
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@ FIFTH THIRD
AUTOMACAD BANK

—probst

Fﬂw sm B chemical solutions to concrete problems




Thank You All

o er PIEDMONT KINIG'S LEE]ggggggs@

mu= PREGAST PRECAST MATERIAL INC.

H Brown's P (IBASALITE CASTOHN

CONCRETE PRODUCTS e Concrete Products
\ true to form

Only one, Best one!

(. INO BLOCK'

GAGNE=: &) PEERLESS

CONCRETE PRODUCTS

Eol-gS




ROSETTA

Thank You for
Attending!

Look for survey and resources next week
via email. Travel safel



